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The mission of the March of Dimes is to improve the 
health of babies by preventing birth defects, premature 
birth and infant mortality .   
 
Every day, babies fight for their lives.  Every day the 
March of Dimes helps them win.  Our lifesaving research 
means hope for the one in eight babies that is born pre-
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On an average week in Florida, 29 babies die before 
reaching their first birthday.  At the March of Dimes, we 
imagine a day when no baby is born so small it has to 
fight for its life.   
 
By participating in the 2011 Mudd Volleyball Tourna-
ment, you can help us give every one of them a healthy 
start.  
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This unique event has grown tremendously each year since 
it's inception in 1992.  The interest and excitement gener-
ated goes beyond the avid volleyball enthusiast to reach 
out to everyone willing to get dirty for a good cause.  
Throughout the year, p hone calls pour into our office from 
interested businesses and individuals who hear about 
Mudd Volleyball and want to be a part of it.   
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do more than raise needed funds for continued research, 
programs and educational materials.  Through these "fun -
raising" events, we increase awareness of the March of 
Dimes mission.  Revenue is generated from corporate 
sponsorships, entry fees and individuals raising funds. 
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March of Dimes puts more money into improving the 
health of babies than any other independent health agency.  

 

We have great media partners! The March of Dimes Mud 
Volleyball Challenge gets plenty of Media Coverage.  Both 
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event and have live personalities at the event!  
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The MudSlinger Newsletter is a monthly event  publica-
tion that goes to more than 3,000 veteran participants 
throughout the four month campaign.  We distribute 5,000 
event brochures through rallies and kickoffs as well as a 
direct mail campaign.   
 


